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SPECIAL REPORT: AUSTRALIA NATIONAL DAY
MESSAGE
On the occasion of our national
day, I would like to extend my
warm greetings and best
wishes to the people of Hong
Kong, and especially to those
90,000 Australians who
reside here.
In Australia, most people
take an informal approach to
celebrating Australia Day. Many
people spend the holiday with
family and friends around the
barbecue, somewhere near a
pool or the beach. The entire
nation will have a number of
gala events such as concerts,
festivals, spectacular fireworks
and sports to enliven this day.
Yet, Australia Day is much
more than fun or another public
holiday. At its core, it is a day
driven by communities and a
shared sense of belonging and
purpose. The celebrations held
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in each town or city are unified
by highlighting what’s great
about Australia and being
Australian.
Here in Hong Kong, our focus
will be on what is one of our
most significant and longstanding international
relationships. Australia has had
an official presence in Hong
Kong for more than 60 years,
and the city is one of the most
important bases for Australian
businesses. Hong Kong
businesses see Australia as a
safe, reliable and open
investment destination with a
well-performing and wellmanaged economy.
We are close regional

partners, not only connecting at
an official level but also linking
extensively between Australians
and Hongkongers.
This relationship will be
further strengthened with Hong
Kong joining the pilot phase of
the New Colombo Plan. The plan
is an Australian government
initiative that aims to lift
knowledge of the Indo-Pacific in
Australia and strengthen our
people-to-people and
institutional relationships
through study, internships and
mentorships undertaken in the
region by Australian
undergraduate students.
Commencing this year, some
Australian undergraduate
students will be offered
scholarships for up to a year of
study in Hong Kong. This
number should grow in
following years. The plan will
support students undertaking
internships with Australian or
local businesses in addition to
formal study.
Personal connections are
crucial to the bond between
Australia and Hong Kong. A
sizeable and active Australian
community in Hong Kong
provides a solid foundation for
expanding on what is already a
close relationship.
Australian community
and professional organisations
have a long history of
involvement in Hong Kong.
This year, the Australian
Association celebrates its 60th
anniversary in Hong Kong. We
are also fortunate to have a very
large and active Australian
Chamber of Commerce in Hong
Kong and a large body of
Australian alumni.
We regard Hong Kong
residents who have chosen to
study in Australia as part of our
extended family – those with a
strong association with our
Australian homeland. You will
find these people in almost
every aspect of Hong Kong life.
As Australia Day this year is
near the start of Lunar New
Year, let me wish all of you a
happy and successful Year of the
Horse. We look forward to
strengthening our warm
relationship with Hong Kong
over the year.
Paul Tighe, Australian
Consul-General in Hong Kong
and Macau

Fruits of the vine
Nation has
worked hard to
market its
wines in Hong
Kong, writes
Nazvi Careem

A

mong the range of
Australian exports to
Hong Kong, wine is
emerging as the
fashionable product
that may come to define the
trade relationship between
the two markets.
According to the Australian
consulate in Hong Kong and
Macau, the city has become
Australia’s number one
market for wine in terms of
price per litre, ahead of Malaysia
and Singapore.
Hong Kong ranks seventh in
overall value in terms of
exports and is the seventhlargest market for Australian
bottled wine.
“Hong Kong is a very
important market for Australian
wine and is growing quite
strongly in the high-quality
end of the market,” says Dan
Tebbutt, senior trade
commissioner of the Australian
Trade Commission, Hong Kong
and Macau.
“A lot of work has been done
to promote Australian wine
products in Hong Kong, and
there is a high awareness of
Australian wines among
consumers.”
Hong Kong is a global hub for
the consumption and
movement of wine, and its
consumers have established a
reputation as discerning, mature
and boasting much knowledge.
Hong Kong also has a wealth
of wine merchants.
The city’s wine sector
received a boost six years ago
when the authorities eliminated
all duty-related customs and
administrative controls for wine
as demand for the product grew.
This has helped to strengthen
the development of Hong Kong

Trek amid rugged beauty
................................................
Abigail Flanagan
Travelling through the
Kimberley in western Australia
with my sister and our teenage
boys on a nine-day group
camping tour was an adventure
we will not forget.
At 421,451 square kilometres,
the Kimberley is more than 380
times bigger than Hong Kong,
yet it’s one of the most sparsely
populated areas on the planet.
The Gibb snakes through its
prehistoric heart, and we drove
for hours through spinifex bush,
past termite mounds and
gum trees, without spotting
another being.
Only the hulking Boab trees
hinted at human form.
Aboriginal Dreamtime stories
say “the Creation Spirits
punished the Boab for being too
arrogant by replanting it on its
head with its roots in the air”.
The Boabs’ strong spiritual
presence was undeniable, and
no wonder – they’re able to
withstand fire and floods, and
some are more than 1,500 years
old. They’re also one of the most
useful, providing everything
from water to bark that can be
used to weave rope or treat fever.
That night we slept in the
open. We’d chosen the Camping
Plus option: basic camping
some nights, and more
luxurious “glamping” on the
others. En-suite tents with beds
won on comfort, but dozing off
beneath the luminescent Milky
Way proved unforgettable.
The Kimberley has two
seasons: the wet (November to
April) and the dry (May to
October). During the
unpredictable wet season,
torrential rain causes rivers to
rise as much as 20 metres,
rendering roads impassible. The
dry season brings blue skies and
balmy days, but as its grip
tightens, waterfalls wither and
bushfires ravage the arid land.
That the 19th century’s pastoral
pioneers – men like the
MacDonalds and McKenzies,
who survived a 6,000km, threeyear cattle drive from New South
Wales – got this far, let alone
created lucrative cattle stations,
is astonishing.
Visiting in August, there was
still water aplenty at the
Kimberley’s spectacular gorges,
although not always easily
reached. At Bell Gorge, we had to
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help each other scramble over a
rocky creek and down a steep
cliff face.
At Manning Gorge, we had to
cross the river using only a
polystyrene box – just large
enough to ferry one rucksack in
– and a life jacket. One squadbuilding hour later, we were
across, but an arduous trek still
lay ahead. A rusty red trail
marked by rock cairns led us
through 6-foot-tall spear grass
and across rocky outcrops,
higher and higher.
“This better be worth it,” the
boys said. But as we crested the
final ridge, their miserable
mutterings ceased.
Paperbark trees lined a sandfringed river. Beyond, water
raged down jet-stained falls into
a colossal emerald pool. We
jumped into the icy water and
swam under the falls where
rainbows glistened. Never has
potential hypothermia seemed
so alluring.
Group tours have their
limitations, but ours packed in
all the elements. At El Questro
Wilderness Park, we cruised the
Chamberlain Gorge and soaked
in Zebedee Springs’ 30 degrees
Celsius pools. On Lake Argyll – at
980 square kilometres, the
southern hemisphere’s largest

Freshly-harvested
cabernet sauvignon
grapes are collected
at the Wolf Blass
vineyards in
south Australia’s
Barossa Valley.
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manmade lake – we snapped
hissing crocodiles and fed
friendly catfish.
But the highlight was
Purnululu National Park’s
Bungle Bungle Range. Formed
over 360 million years, the
Bungles’ fragile striped domes of
conglomerate rock and
sandstone stand more than 200
metres high. From ground level
it’s impossible to comprehend
the Bungles’ scale, so we took a
helicopter tour. At 670 metres, it
was difficult to know what was
more astounding: the enormity
of this bizarre landscape, or that
until 1983, when a TV crew flew
over, few people other than the
local Kija Aboriginal community
knew it existed.
Some 2,500km after setting
off, we bounced back into the
town of Broome, dishevelled,
happy and covered in red dust.
The Kimberley had taught us a
few vital life lessons – namely,
that nobody does it better than
Mother Nature.
How to get there
Cathay Pacific has regular
flights between Hong Kong
and Broome. Tours can be booked
through Kimberley
Wild Expeditions,
www.kimberleywild.com.au

as a regional wine-trading and
distribution centre.
Hong Kong now handles up
to 50 per cent of the global trade
in wine, a significant portion
involving products from
Australian vineyards.
“It is something that has
evolved very quickly,” Tebbutt
says. “Since the abolition of the
wine tax here, the market has
expanded. The storage and
auctioning sectors have also
shown strong growth.”
Hong Kong’s importance as a
market for Australian wine
producers cannot be
understated. The city offered a
lone bright spot for Australian
wine exporters last year when
the global market slumped.
Australia’s worldwide wine
exports for the year dropped
5 per cent from the previous year
to A$1.76 billion (HK$18.5
billion) despite exports to Hong
Kong rising 19.7 per cent to
A$77.3 million.
Exports to the mainland fell
7.6 per cent to A$223 million,
mainly because of the central
government’s austerity

programme to limit spending by
party officials and institutions on
luxury items.
Hiro Tejima, Wine Australia’s
regional manager for Asia, the
government agency responsible
for promoting the industry, says
the body has invested time and
money in increasing the
awareness of Australian wines
in the city.
Wine Australia has three A+
educators from the Australian
Wine School providing
education services in Hong Kong
through the Asia Wine Service
and Education Centre (AWSEC).
These efforts have helped to
change how Hong Kong
consumers perceive Australian
wines and have increased
their popularity.
“It’s really a reflection of our
efforts to show the world that
Australian wine does have
diversity, quality and
originality,” Tejima says. “In the
past, Australian wine was
perceived as one size fits all. But
our message over the past
decade has been that this is not
the case, and there has been a

strong paradigm shift because
of that message.
“Hong Kong has always been
a high unit-value destination
and is a central place for highend and iconic Australian wines.
Our A+ educators have been
working really hard to relay the
fine wine message from
Australia and have built strong
relationships in the Hong Kong
market, especially among
serious wine connoisseurs.”
Hong Kong Trade
Development Council figures
show that from January to
October last year, Australia was
the third-largest supplier of
wines to Hong Kong with 9 per
cent of the market, behind
France (59.5 per cent) and
Britain (10.4 per cent).
Significantly, it represented a
23.4 per cent increase over the
corresponding period the
previous year – the secondhighest growth rate behind
Chile, which supplied 1.7 per
cent of all wines imported into
Hong Kong.
According to Tebbutt, about
1,500 companies in Australia

export wine, of which 383 are
active in Hong Kong.
“What makes it interesting is
that there are also boutique and
globally pre-eminent wine
collectors in Hong Kong who
look for Australian wines,”
Tebbutt says.
In September last year, Wine
Australia held one of the
country’s biggest-ever wine
promotion events, Savour
Australia, in Adelaide. The event
focused mainly on promoting
Australian fine wines to the
mainland and regional markets
such as Hong Kong, Singapore,
India and South Korea.
Four VIP guests from Hong
Kong were invited to take part in
the event: David Andrews, CEO
of Macro Asia; Yang Lu, wine
director at Shangri-La Group;
Jeremy Stockman, trading
director at Watson’s Wine; and
Jennie Mack, managing director
and senior wine educator
at AWSEC.
Australian wine producers
have had a strong presence at
the Hong Kong Wine and Spirits
Fair since its launch in 2008.

